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This listing of claims wili replace all prior versioiiB and listings of the claims: 

1. fcourenthr amended) A computer readable mediuni havinfl insiructjons for causinfg a 
ccwnnuter to execute a metliod for segmenting customers by promotion, said method 
comprisin g tho steps of : 

^^gmenting each customer in a plurality of customers into a segment in a 
plurality of segmoits for each promotion in a plurality of promotions^ such that for a 
promotion there is a corresponding set of segments, wherein each segment in said set of 
segments represents a first respective group of customers having a certain response to 
said promotLon;-eBd 

^-separating said plurality of customers into a plurality of meta-segments, 
wherein each meta-segment in said phirality of meta-segments represents a second 
respective groi^) of customer s sharing ^ ^ame havin g a oartttia response to all promotions 
in said plurality of promotion s: and 

using the plurality of meta-segments to degipn a t^romo tional campaign . 

2. (currently amended) The method as recited in claim 1 comprisin g th e otep of : 

specifying a number of meta^egments based on customs demographics* wherein 
said customer demographics define characteristics of said plurality of customers. 

3. (ori^nal) The method as recited in claim 2 wherein said number of meta-segments is 
specified such that the maximum number of customers are represented by said meta- 
seginents. 

4. (currently amended) The method as recited in claim 2 further comprisiri g th e otep of: 

executing an algorithm for determining a number of customers in each meta- 
segment to receive a particular promotion. 

5. (currently amended) The me&od as recited in claim 1 wherein said segmenting_£ja£h 
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custome r of gnid atop is accompUshed using a segmentation method selected from the 
group consistmg of CART (Classification and Regression TreeX k-means, k-hannonic 
means and clustering. 

6. (ourrently amexided) The method as recited in claim 1 in^ierein said se parating aaid 
plurality of ctigtomera oomTirTSBfi ntm h\ onmprinon tha nia p ni^ 

associatiog with each customer a vector representing a combination of a segment 
and a promotion. 

7. (currently amended) A metho d of software execution fi>r segmenting customers by 
promotion, said method comprisin g (ho gto pa oft 

d^-receiving information for a customer describing said oustomer^s response to 
each promotion in a plurality of promotions; 

l»)^egmenting said customer into a segment ibr said each promotion, wherein for 
each promotion there is a corresponding set of segments, wherein each segment in said 
set of segments represents a &st respective group of customers having a certain response 
to said promotioi^-^»4 

^^lacing said customer into a meta-segment in a plurality of meta-segmentSy 
wherein said meta-segment represents a second respective group of cust om er s having a 
cotY^mqp ^ioito iw response to all promotions in s^d plurality of nromption s: and 

developing an advertising canma^gn with informa tion finm the meta-segmenta, 

8. (currently amended) The method as recited in claim 7 fiirther comprisin g the otep of : 

selecting a subset of said meta-segments based on customer demographics, 
wherein said subset is iimited to a specified number of meta-segments and wherein said 
customer demographics define characteristics of said plurality of customers. 

9* (original) The method as recited in claim 8 wherein said subset of metarsegments is 
selected such that said specified number of meta-segments represents the maximum 
number of customers. 
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10. (currently amended) Ttie method as recited in claim 8 further comprisin g the ot e p ef: 

detemtining a particular promotion to be provided to said customer. 

1 1 . (currently amended) The method aa recited in. claim 7 wherein said s<gmenting.&aisl 
cua^ nr^e r of fund otep hS is accomplished using a segmentation method selected from the 
group consisting of CART (Classification and Regression TreeX k-means^ k-haimonic 
means and clustering. 

12. (currently amended) The method as recited in claim 7 wherein said placing said 
customer comprises stop cD oofapfioofl tho otop of . 

associating with said customer a vector representing a combination of a segment 
and a promotion* 

1 3. (currently amended) A computer implemented method for segmenting customers by 
promotion, said method comprisin g - th e pt e po oft 

c^iecording infonriation characterizing a response fix>m eac 
plurality of cxistomers to each promotion in a plurality of promotions;-«d 

b^-^arating said plurality of customers into a phirality of meta^segments, 
wherein each meta-segment in said plurality of meta-segments represents a respective 
gro^ip of ^nst^nmer g wV>ftrinff ^ commo n ho^g a oortflin response to all promotions in said 
plurality of mxmiotion s: and 

oprimiTing a ttmrootjonal camnaign from infomfiation of the Tneta-segmentS- 

14. (currently amended) The method aa rocited in claim 13 wherein aai d Togjidans 
information comprises atop fufthor oomprisog tho atotf of : 

ft^segmenting each customer in said plurality of customers into a segment in a 
plurality of segments for each promotion in said plurality of promotiona, such that for a 
promotion there is a corresponding set of segments, wherein each segment in said set of 
segments represents a respective group of customs having a certain response to said 
promotion. 
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15. (currently amended) The method as redted in doim 14 Avheiein said segnientiii g_each 
customep of onid ptop q1) is accon^lished using a segmentation method selected ixjm the 
group consisting of CART (Claasification and Regression Tree}, k-means, k-harmonio 
means and clustering, 

16. (curr^tly amended) The method as recited in claim 14 ivherein sai d segmenting each 
customer compris ea stop qD fiirtfaBr oomprioofl the frtop nf^ 

associating with each customer a vector representing a combination of a segment 
and a promotion* 

17. (currently amended) The method as recited in claim 14 iiirther oonyrisin g th e otep of ; 

specifying a ni^mher of meta-segments based on customer demographics, wherein 
said customer demographics define dwactetistics of said plurality of customers. 

1 8. (original) The method as recited in claim 1 7 wherein said number of meta-segments 
is specified such that the maximum number of customers are represented by said meta** 
segments. 

19. (cunently amended) The method as recited in claim 17 fiirther comprisin g the step ofi 

executing an algorithm for de^ermitung a number of customers in each meta* 
segment to receive a particular promotion^ 
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